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Will stores begin advertising prices of prescription drugs? 


When you go shopping, you see the prices for almost everything you want to buy: prices posted 
at the counter, on a tag or on the package. With prescription drugs, however, you don’t know the 
price—unless you ask—until the pharmacist hands your medicine to you or sends you a bill. With- 
out price lists, it’s difficult to do comparison shopping. 


Justice Dept. wants to change that. It would like drug stores to be permitted to post prices of 
common prescription drugs. The department’s Antitrust Division is urging 28 states to change their 
laws or regulations to permit drug stores to post drug prices. 


Richard McLaren, Justice Dept.’s Assistant Attorney General for Antitrust, has said “restric- 
tions on the advertising of prescription drug prices are unjustified on any grounds. In addition, it 
seems obvious that consumers, faced with a lack of price information, are forced in many cases to 
make needlessly high expenditures for what to the purchasers are often essential products.” 


Justice Dept.’s policy in favor of advertising drug prices to aid consumers was publicly an- 
nounced in a letter McLaren sent to Osco Drug Inc. McLaren was “pleased to learn of the initiation 
of a program with the apparent potential to effectively provide much-needed information” on price 
of drugs. Osco, which has 178 stores in 17 states, has begun a program of posting prices of 100 
most frequently prescribed drugs and providing prices of other drugs upon request. 


States with laws that restrict advertising of drugs by name or price are Florida, Maryland, 
Michigan, New Jersey, New York, Oklahoma, Texas. States with regulations that restrict drug 
brand or price advertising Arkansas, Colorado, Connecticut, Georgia, Hawaii, Illinois, Indiana, Iowa, 
Kansas, Louisiana, Maine, Massachusetts, Minnesota, Nevada, Oregon, Rhode Island, South Dakota, 
Virginia, Washington, West Virginia, Wisconsin. Discount drug-price advertising is prohibited by 
law in California, Maryland & New Jersey and by regulation in Colorado, Louisiana, Maine, Massa- 
chusetts, Mississippi, New York & Pennsylvania. 


New Year's Day to bring regulation to aid car buyers 


Transportation Dept. has amended Federal Motor Vehicle Safety Regulations on Consumer 
Information to make it easier for consumers to obtain safety information about new cars. 
Beginning Jan. 1, persons shopping for a new car will be able to obtain and take home the con- 
sumer information about new cars that usually has been available only in dealer showrooms. 


For almost two years auto manufacturers have been required by the regulation to have 
safety information available in showrooms to explain a new car’s stopping distance, accelera- 


tion & passing ability, tire reserve loads. This same information has been available to pur- 
chasers of new cars. 


Transportation Dept. says purpose of the new regulation is to enable shoppers to get infor- 
mation free of charge and to keep it for use in comparing cars on a safety basis. If you don’t 
want to go to a showroom, you may get information on each make and model by mail by re- 
questing it from dealers or manufacturers. 








Government gives brand names of 350 products that it uses 


Consumers can now find out which products the Federal Government buys for its own 
use and why. General Services Administration, which buys almost all of the civilian supplies 
for the Federal Government, has released a list of about 350 brand-name products—ranging 
from adhesives and air conditioners to personal hygiene & toilet articles and pressure sensi- 
tive tape—that are available to consumers. Manufacturers of the products have certified that 
these brand-name products are identical to the ones purchased and tested for government use. 


The list is not a result of comparative testing of brand name products by GSA because it 
does not make comparative tests. All consumer products needed by GSA are purchased by 
competitive bid according to government specifications and not according to brand name. The 
products of successful bidders are tested prior to acceptance to assure that they meet the gov- 
ernment’s specifications. When GSA accepts a product, it now asks the contractor to indicate 
whether it sells the same consumer product commercially under a brand name. If so, the con- 
tractor is asked to certify this fact and state the brand name. In compiling the October list of 
brand-name products, GSA said about 5 contractors preferred not to list brand names. 


GSA Administrator Robert L. Kunzig said brand information now being released on a trial 
basis will be updated quarterly. In addition to brand names, the list includes the number 
of the government specification, which consumers may obtain free, or for a small fee, to learn 
what the government required in a particular product. He said, “We will be guided by the 


comments we get from consumers and the business community as to whether the data is help- 
ful and appropriate.” 


Kunzig made the following points about the government’s list of brand-name products: 


@ The listing of a brand name does not constitute an endorsement by the government nor 
does it imply that other manufacturers do not have products of equal or better value. 

@ Many manufacturers are unsuccessful under the bidding process because of price, tech- 
nical or other reasons not relative to the quality of goods. 

@ Some producers of quality products may choose not to bid on a contract. 

e For reasons of economy, the only products tested are those of successful bidders. The 
products of unsuccessful bidders may also satisfy or exceed the government specifications. 

@ The list is generally limited for administrative reasons to current GSA suppliers. Many 
producers not listed have been awarded contracts and supplied brand names under previous 
contracts governed by the same specifications. 

@ Although the needs of government and consumers may coincide, products are on the list 
because they meet Federal specifications to satisfy the government’s needs. Factors that might 
be important to consumers but that would not be included in government specification include 
such considerations as color, convenience of dispensing the product from the package, conveni- 
ence of installation, safety around children, style, odor, taste. 


GSA’s list of brand-name items may be obtained free from Consumer Product Information, 
Washington, D.C. 20407, or at any of the Federal Information Centers in 27 major cities. The 
list is organized by 20 product categories and comprises manufacturers, brand names and/ 


or model numbers, specification numbers, prices of specifications, expiration dates of GSA’s 
existing contracts. 


New Federal publications 


The following publications are available at U.S. Government Printing Office Bookstores or by ordering from 
Manager, Public Documents Distribution Center, 5801 Tabor Ave., Philadelphia, Pa. 19120; make checks or money 


orders payable to Supt. of Documents. 
Children’s Books, 1970 (lists books for children from preschool through junior high school with 
brief synopses) published by Library of Congress; 15¢. 


Consumer Product Information, 3rd edition (index of 192 publications from 15 Federal agencies), 
published by Consumer Product Information Coordinating Center; free from Consumer Prod- 
uct Information, Washington, D.C. 20407. 


President names members of Pay Board & Price Commission 


President Nixon has named 15 members to the Pay Board and 7 to the Price Commission 
to issue standards for the nation’s post freeze economic stabilization program. 


Pay Board will consider standards pertaining to salaries, wages and fringe benefits of all 
persons—union and nonunion. Full-time chairman is George H. Boldt of Seattle. He is 1 of 
5 public members. Other public members are Arnold Weber of Chicago; Neil H. Jacoby of 
Westwood, Calif.; William Caples of Gambier, Ohio; Kermit Gordon of Washington, D.C. 


The 5 business members are Rocco Siciliano of TI Inc.; Virgil Day of General Electric 
Co.; Robert Bassett of Bassett Publishing Co. and Vertical Marketing Inc.; Leonard F. McCol- 
lum of Continental Oil Co.; Benjamin F. Biaggini of Southern Pacific Co. 


The 5 Labor members are George Meany of AFL-CIO; I. W. Abel of United Steel Workers; 
Leonard Woodcock of United Automobile Workers; Floyd E. Smith of International Associa- 
tion of Machinists & Aerospace Workers; Frank E. Fitzsimmons of Teamsters Union. 


Price Commission will formulate and issue standards governing prices and rents. Full-time 
chairman is C. Jackson Grayson Jr. of Dallas. Other members are William Scranton of Dalton, 
Pa.; John William Queenan of Greenwich, Conn.; William T. Coleman Jr. of Philadelphia; 


Marina Whitman of Pittsburgh; Wilson Newman of Short Hills, N.J.; Robert F. Lanzilotti of 
Gainesville, Fla. 


Consumer Advisory Council states position on orange juice 


The President’s Consumer Advisory Council has urged Food & Drug Administration to re- 
quire manufacturers to list percentage of orange juice in orange-juice beverages such as 
blended orange-juice drink, orange-juice drink, orangeade, orange-flavored drink. FDA is 


considering its own proposal that would require listing minimum percentages of orange juice 
(see CONSUMER NEWS: July & Oct. 1). 


CAC has informed FDA that informative labeling of orange-juice beverages is in the 
best interest of consumers. It said FDA’s proposal to establish identity and labeling stand- 
ards for diluted juice products is a “landmark in the progression of consumer protection and 
in the upgrading of consumer-product quality.” 


CAC recommended: 

1. Informative labeling of diluted products to end the proliferation of names used to 
describe such products since the multitude of names for these products confuse consumers; 

2. Informative labeling in large letters to prominently designate the percentage of juice in 
the product as part of the product name so as to reduce the possibility of consumer confusion 
about how much real juice he is getting in a product; 

3. Informative labeling to designate all ingredients in a juice product so that consumers 
will be informed of all ingredients, not just those that are optional. 


Some GM cars subject to front engine-mount failure 


Transportation Dept.’s National Highway Traffic Safety Administration is warning drivers that 
there is potential risk in operating certain General Motors Corp. cars because of front engine- 
mount failure. Drivers risk losing control of cars when the engine mount (composed of a layer 


of rubber bonded between two layers of metal) comes apart, allowing the upper and lower 
pieces to separate. 


The risk involves all 1965 through 1969 model year Chevrolets, Novas, Chevelles & Ca- 
maros. The agency advises owners of such models to have them inspected by competent serv- 
ice personnel to determine condition of engine mounts. 


Owners of all vehicles, regardless of maker, that have engine-mount failure should report 


such failures to National Highway Traffic Safety Administration, Department of Transporta- 
tion, Washington, D.C. 20590. 


’ 





Speak up & be heard 


The following are summaries of some of the issues before Federal departments and agencies. 
If you want more detailed information about a subject, request the complete document on the 
subject from the Federal office named or get a copy of Federal Register specified (individual copies 
of Federal Register cost 20 cents and are available from Superintendent of Documents, Govern- 
ment Printing Office, Washington, D.C. 20402; checks payable to Supt. of Documents). 


© Optional ingredients for process cheese products 


Dec. 8 is deadline for filing comments on whether Food & Drug Administration should permit use 
of anhydrous milkfat and dehydrated cream as optional ingredients in pasteurized process 
cheese, pasteurized process cheese food, pasteurized process cheese spread, pasteurized neuf- 
chatel cheese spread with other foods, cold-pack cheese food. National Cheese Institute pro- 
posed adding these optional ingredients to FDA’s standards for these process cheese prod- 
ucts because “addition of small amounts of milkfat is sometimes required to adjust the 
fat content of process cheese products” and “dehydrated cream and anhydrous milkfat are 
convenient forms of fat for such addition.” (For details, see Federal Register, Oct. 9, 1971, 
page 19703.) 


Write to Hearing Clerk, Department of Health, Education & Welfare, Room 6-88, 5600 Fishers Lane, 
Rockville, Md. 20852. 


e Peanut butter 


Dec. 13 is deadline for filing comments on Agriculture Dept.’s proposal to amend its standards for 
peanut butter to conform with Food & Drug Administration’s new standards of identity for 
peanut butter. Proposed changes include: (1) adopting the FDA requirement that peanut 
butter contain a minimum of 90% peanuts; (2) allowing the removal of peanut skins to be 
optional rather than required; (3) making salt an optional rather than required ingredient; 
(4) designating classifications of Grade A, Grade B and substandard grade to replace exist- 
ing classifications of Grade A, Grade C and substandard (there is no Grade B now). (For 
details, see Federal Register: Oct. 14, 1971, page 19976.) 


Send comments (2 copies) to Hearing Clerk, Room 112A, Dept. of Agriculture, Washington, D.C. 20250. 
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